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INTRODUCTION

Ireland is moving towards a more sustainable future and the
mechanisms to facilitate this are being put in place. The Circular
Economy Act, National Waste Management Plan for a Circular
Economy (NWMP CE) and the Whole of Government Circular
Economy Strategy 2026-2028 are just three examples.

The National Waste Management Plan for a Circular Economy
2024-2030, launched in 2024, is designed to support Ireland’s
circular economy legislation. The Plan sets out a range of
measures to enable reuse, repair, recycling and circularity.

\Working towards circularity is crucial to achieving a low carbon
economy for Ireland and will play a significant part in achieving
national and European set targets.

The Awareness and Education Programme, carried out by the
Regional Waste Management Planning Offices (RWMPO), informs,
encourages and supports the public and raises the capacity

of individuals, communities and businesses to collaboratively
contribute in a just transition to a circular future for lreland. A
motivated and encouraged populace will aid and accelerate this
necessary, positive adjustment.

Under the guidance of the NWMP CE, the 2025 Awareness and
Education Programme covered multiple, diverse initiatives from
awareness raising and provision of practical resources, to training
and facilitation of material reuse. The following pages set out the
aims, descriptions and achievements of these initiatives, linking
each one to the particular Focus Area of the Plan to which it
relates. We hope you enjoy reading about them.




INITIATIVE:
ALWAYS ON AND PROMOTION 7/ FEATURES

NWMP CE Focus Area

Focus Area 1 - Municipal Commercial Waste
Focus Area 2 - Municipal Household Waste
Focus Area 5 - Food Waste

Focus Area 8 - Construction and Demolition
Focus Area 9 - Textiles

Focus Area 10 - Hazardous Waste

Focus Area 12 - Reuse / Repair

Focus Area 13 - Recycling

Focus Area 15 - Disposal

Focus Area 16 - Hazardous Waste Infrastructure

Background & Aims

Always On Advertising is for the support of MyWaste campaigns as
well as RWMPO messaging - increasing reach, boosting exposure of
communications and encouraging circular behaviour.

A second purpose of the Always On budget is to promote mywaste.ie.
Content includes guidance on waste prevention, waste segregation
and circular actions.

The aim of this initiative is to increase awareness of circularity,
promote behavioural change and encourage use of mywaste.ie -
which contains additional information, content and guidance to
the otherwise promoted assets.




INITIATIVE:
ALWAYS ON AND PROMOTION 7/ FEATURES

Description of Work

- Design of new assets

- Promotion of messages and campaigns, including: MODOS, Food
Waste, EWWR, Circular Living Week, ‘Green Christmas' as well as
boosting organic social posts.

- Event sponsorship and participation at Dublin Comic Convention
(23k attendees). We ran a costume repair station, exhibited the Take
a Minute game, owned the Most Sustainable Cosplayer competition,
managed a ‘living quilt' made with scrap textiles by attendees and
hosted a ‘climate conversation station.

+ Award sponsorship at Irish Made Awards

KPIs Achieved

- Always On digital views of over 6 million.

-+ 70k online engagements and reach of 410k through Dublin Comic
Convention and creator social channels.

- 2x features in separate issues of Irish Country Magazine, with 148k
readers, of award sponsor mentions as well as a full page advertorial.

+ 5 guest contributor features in media outside of campaigns
(invitation not paid for).

Media coverage

+ FM104 - ( 241k reach in North Leinster) frequent mentions of Comic
Convention and My Waste.

- Newstalk Podcast, 28 Ways to Save the World, 2 episodes as guests.
- RTE News Online feature on Single Use Plastics

+ RTE 1 with David McCullagh x 440k listeners

- Midlands 103, Lets Go Green, x 20k listeners




INITIATIVE:
ANTI-DUMPING INITIATIVE |
NWMP CE Focus Area .

Focus Area 2 - Municipal Household Waste

Background & Aims ' '
The anti-dumping initiative (ADI) aims to discourage dumping and
littering through the delivery of a campaign aiming to engage the public . ‘

in positive environmental practices.

The campaign targeted all citizens.

Description of work 2025

#KeeplrelandClean

The campaign was delivered through Social & Digital channels, and
focused on highlighting littering, including:

- Cigarette butt waste

- Litter following outdoor dining

N . . t Rialtas na hEireann
+ General indiscriminate littering n QUJOS e Government of Ireland

Campaign content included static and carousel adverts, with digital
displays utilising billboards, MPU, Supersky, MPU & Mobile.

All social & digital campaign content was shared with Local
Authorities though the MyWaste portal.

KPIs achieved

- Total Social Media Impressions: 42 million

- Total Social Media Reach: 3.8 million




INITIATIVE:
THINK BEFORE YOU SKIP IT

NWMP CE Focus Area
Focus Area 8 - Construction and Demolition Waste
Background & Aims

The Think Before You Skip It campaign was delivered in March
and November 2025 to promote the reuse and repurposing of
construction and demolition (C&D) materials and reduce landfill
disposal. The campaign targeted householders, DIYers and
renovators aged 35 and over.

Description of work 2025

Campaign delivery was informed by research undertaken in early 2025.
The Campaign was launched by Minster Alan Dillon in March 2025,

Activity included the development of social, digital and radio advertising,
the production of factsheets, and the creation of video content.

Advertising ran across social, digital and radio channels during
both campaign phases. The campaign also featured on the Sunday
Independent ‘Move in Move Up' supplement in March.

As part of the November burst a suite of video assets were produced
to support campaign delivery and enhance engagement across digital
platforms particularly TikTok.



INITIATIVE:
THINK BEFORE YOU SKIP IT

KPIs achieved

- The campaign achieved an estimated media reach of 708,400 through
a combination of national and regional radio interviews and coverage
across local print and online media outlets including interviews on RTE
Drivetime, Newstalk Breakfast and Newstalk news.

- Digitally, the campaign had 4,784,371 Impressions and 11,428 Clicks -
The click-through rate (CTR) was almost 0.24% (market benchmark is
at 0.10%)

+ The campaign reached 139,000 unique digital audio listeners with
a 93.3% listen-through rate, outperforming the 85% KPI.

+ Social activity generated over 8.2 million impressions, with
TikTok reaching 1.44 million users and outperforming Meta on
attention metrics.




| INITIATIVE:

COMMERCIAL WASTE TOOLKIT INITIATIVE

NWMP CE Focus Area

Focus Area 1 - Municipal Commercial Waste

Background & Aims

Aimed at delivering behavioural change in the workplace, the toolkit materials support
knowledge-based intervention through the utilisation of materials suitable for the
workplace, including posters, bin labels, guides, brochures, animations and case studies.

Description of work 2025

During 2025 the Commercial Waste Toolkit content was updated following a stakeholder
engagement process with input from DCEE, the waste industry & sectoral representative
bodies, including IWMA, IBEC, Enterprise Ireland, Irish Hotels Federation & Irish Vintners
Federation.

In addition, to further inform the creative process, behavioural insights were sought AIB Sustainability Programme

through desk research and a series of interviews and focus groups with employees and
managers in a variety of businesses including retail, hospitality, offices and logistics, with
a range of regions, age groups and gender included. Workplace Waite

In addition, a waste segregation training module has been created which will be LUHFIT GOES
launched in Q3 2026.

Promotion of the Commercial Waste Toolkit was ongoing during 2025, with social and e '. ‘:.'::II o belp you
digital campaigns, sectoral promotion, newspaper features, distributions of waste R
segregation awareness materials, guidance and animations and case studies.



INITIATIVE:
COMMERCIAL WASTE TOOLKIT INITIATIVE

KPIs achieved

+ 1,500 business assets packs distributed containing posters, bin labels, guidance booklets and checklists
-+ 75,000 engagements on mywaste.ie, including in excess of 20,000 downloads

-+ Adverts and Editorials in Sectoral Publications including Retail Excellence, Hotel & Catering, in Business,
Shelf Life etc,

Irish Independent Feature (e-print & digital) - Reach of 600,000

Social & Digital

Meta: 14,285,714 impressions reaching 2,157,986 people.

] GENERAL
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INITIATIVE:
BROWN BIN

NWMP CE Focus Area

Focus Area 2 - Municipal Household Waste

Background & Aims

The rollout of brown bins, which was stepped up in 2023 in line with the
amended regulations, has been complimented by a robust awareness
campaign. The third burst was a targeted campaign informed by
research into behaviours & attitudes to food waste separation. In 2025 the
focus was to reduce contamination which had doubled in the previous
year to 9%. We specifically targeted metal, glass and plastic as these are
the key contaminants. We also campaigned to explain what constitutes
“light garden waste" as part of the “brown bin" collection scheme.

Description of work 2025

- Commission creative assets & campaign materials including new
social, digital & radio advertising to engage the public

- Survey and research

- Update key stakeholders to support the campaign

KPIs achieved

- New suite of assets
+ Research completed

- National media campaign:
3.4m reach through print / digital and 1.7m reach through radio with
over QO articles, interview broadcasts and social media features.

« 72k website visits in June




INITIATIVE:
COMPOSTING FOR SCHOOLS PROGRAMME

Waste Plan Focus Area

Focus Area 5 - Food Waste

Background & Aims

The Composting for Schools Programme is executed by Composting Ireland with funding
and support from the Government of Ireland, the RWMPO EM and Local Authorities.

+ The programme provides composting training and technical assistance to school staff

+ Schools develop their own tailored action plan with resources and student learning
activities provided by the programme

- The programme also included a schools recycling programme focussing on mixed
dry recyclables (MDR)

Description of work 2025

- In 2024/25 school year: 139 schools from 13 local authority areas: Carlow, Cork,
Dun Laoghaire-Rathdown, Fingal, Kilkenny, Laois, Offaly, Mayo, Meath, South Dublin,
Waterford, Wexford & Wicklow

- Over 100 new teachers received training and a further 100 took part in online
refresher courses

- Online BaseCamp resources platform for teachers has been revamped to include
5 main topic areas Waste Management & Recycling | Composting [Wormeries |Soil
Science, Ecology and Biodiversity | Gardening

+ The 2025/2026 school year has 133 schools from 15 local authority areas taking part.

- Since Sept 2025, schools are receiving the new Composting for Schools newsletters
which are issued 6 times each year.

+ The programme featured in the September 2025 issue the Department of Education
and Youth newsletter, Education for Sustainable Development.




INITIATIVE:
COMPOSTING FOR SCHOOLS PROGRAMME

KPIs achieved

Since the programme started in 2021/22 school year:

+ All schools (about 350) have improved their recycling efforts and about
150 have added brown bin services

+ Reduction of mixed waste for disposal by 10-50%, depending on school
- Over 1,000 caddies have been distributed with compostable liners
+ Over 200 leaf mould cages have been installed

-+ About 200 on-site composting systems have been set up or restarted
-+ Over 100 wormeries have been started

*+ Q04 schools are now signed up to the Composting for Schools
BaseCamp platform.



INITIATIVE:
FOOD TRUCKIINITIATIVE

NWMP CE Focus Area

Focus Area 5 - Food Waste

Background & Aims

- This initiative was a collaboration between the RWMPO, participating The

local authorities and social enterprise and FoodCloud ‘ Fﬂﬁd C I Ou d K l J[C h;

A DELICIOUS WAYTO PROTECT THE Fi

+ The FoodCloud food truck is part of the FoodCloud Kitchen
established to transform surplus food into event catering

- The food truck helps to promote food waste prevention and publicise
the FoodCloud mission - :

Description

- This collaboration aimed to provide 10 FoodCloud food truck events
throughout Ireland over 2024 and 2025.
Organised in 2025: Connacht Ulster Region x1 in Galway and Southern
Region x3 in Limerick, Carlow and Tipperary (+ a further three funded in
Wexford, Waterford and Kerry).

- At each event, 50 people received a main course, a dessert and a juice
drink. Each event included a talk on food waste prevention.

KPIs achieved
- 7 FoodCloud food truck events took place in 2025

+ 350 people received surplus food catering

- 7 food waste talks took place The

FoodCloudKitchen

AMNET
A DELICIOUS WAY TO PROTECT THEFL




INITIATIVE:
GREEN HUBS INITIATIVE

NWMP CE Focus Area
Focus Area 2 - Commercial Municipal Waste
Background & Aims

The Green Hubs initiative is a collaboration between the Regional Waste
Management Planning Offices (RWMPOs) and the participating Local
Authorities and aims to increase participation in commercial waste
segregation utilising the Commercial Waste Resources Toolkit.

The initiative also aims to increase stakeholder engagement and
strengthen collaboration between the sector and important stakeholders
including Business Networks, Chambers of Commerce, Economic
Development Units, Local Enterprise Offices, Educational Institutions and
the Waste Industry.

Description of work 2025

In 2025, the Green Hubs Initiative continued with 11 Local Authorities
participating. Business clusters in each area were brought together to
become green business hubs. These business clusters were based on
factors such as geographical proximity, sectoral connections, economic
and supply chain connections or a shared interest in sustainable
business.

Actions undertaken by participating local authorities involved:
- extensive stakeholder collaboration

- green business events

- circular economy or sustainable business training

- establishment of green business network

- local promotional events

- distribution of Commerecial Waste Toolkit assets




INITIATIVE:
GREEN HUBS INITIATIVE

2025 Green Hubs

. | | . Business
Green Hubs were piloted in the following Local Authority areas: Hub
+ Cork City & County Council
+ Tipperary County Council
+ Kerry County Council workplace
+ Roscommon County Council WASTE
+ Monaghan County Council BETTER
- Limerick City & County Council In Ireland
+ Mayo County Council
+ Sligo County Council
+ Dun Laoghaire Rath Down County Council
+ Longford County Council
INCREASE
- Waterford County Council COMPLY WITH NEW

PROMOTE A

my

wWeaw.mywaste.ie/business




INITIATIVE:
MODOS CIRCULAR ECONOMY TRAINING
FOR BUSINESS

NWMP CE Focus Area

Focus Area 1 - Municipal Commercial Waste

Background & Aims

+ The MODOS Circular Economy training programme is designed for micro-
enterprises and SMEs operating in Ireland.

- Itis an online course introducing businesses to the basic principles of the circular
economy and offering practical techniques and tools to help businesses improve
their sustainability.

- In addition to the training course, MODOS provides one-to-one mentoring, master
classes focussed on topics such as CSRD, ESG reporting, the Green Claims
Directive and the role of circular practices in reducing business carbon footprint.

Description of Work Undertaken in 2025

+ Online MODOS courses were held during 2025

- AMODOS panel discussion was organised as part of a Green and Social event
during Local Enterprise Week

- An in-person networking event was held during Climate
Awareness Week

- A practical workshop was run to inform MODOS participants about the link
between Circular Economy and Carbon Measuring

KPIs achieved

3 MODOS courses completed
52 businesses trained online
15 businesses attended workshop event
60+ attendees attended networking event




INITIATIVE:
MYWASTE SPORTS CLUB TOOLKIT

NWMP CE Focus Area
Focus Area 2 - Commercial Municipal Waste

Background & Aims

The MyWaste Sports Club Toolkit campaign is a strategic initiative aimed at
improving waste management practices within Irish sports clubs and organisations,
aimed at fostering environmental sustainability and promoting the principles of a
circular economy within the sports community.

The toolkit aims to equip and empower sporting clubs and organisations with the
tools and knowledge required to implement climate actions in a sustained manner.
Establishing strong partnerships with stakeholders has strengthened the initiative.

Description of Work Undertaken in 2025

Key Components of the MyWaste Sports Club Toolkit include:

+ Guidance on Waste Segregation: Clear instructions on proper waste segregation
to maximise recycling effectiveness.

+ Elimination of Single-Use Plastics: Practical steps to reduce and eliminate the
use of single-use plastics, such as plastic bottles and disposable coffee cups.

+ Gear Swapping Initiatives: Strategies to encourage the reuse of sports gear,
reducing waste and the need for new purchases.

+ Mapping A Club’s Journey: Tools and templates to help clubs track their progress
and set achievable sustainability goals.

+ Engaging Communications Assets: Downloadable materials, including social
media graphics and educational content, to raise awareness among club
members and the wider community.
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INITIATIVE:
MYWASTE SPORTS CLUB TOOLKIT

KPIs achieved

- 4 webinars hosted on MyWaste in September 2025 with over 400 sports clubs in attendance from various sporting
codes

Media Coverage

- Waste Management in Irish Sport webinar series during September 2025 with representation from over 400 clubs
nationwide across varied sporting codes.

- Ongoing collaboration with FIS, GAA Green Clubs, IRFU & FAI with over 3000 clubs having direct access to the
toolkit.

- Social and Digital campaign aiming to encourage all sporting clubs and organisations to utilise the toolkit had a
reach of 4.7 million with 6.1 million impressions.

- Radio advertising had a reach 3.5 million and digital audio had a reach of 450,000.
+ The GAA, FAl and IRFU all host the MyWaste materials on their websites.

- Sport for Business: https://sportforbusiness.com/new-series-on-how-irish-sports-clubs-can-tackle-waste/

USE THE
RIGHT BIN

Hit the target every time...
separate your waste to make sure
It goes to the right place!

RECYCLING GENERAL



https://learning.gaa.ie/GreenClub/Waste
https://www.fai.ie/latest/clubs-can-avail-mywaste-webinar-series/
https://www.irishrugby.ie/2025/09/18/mywaste-kicks-off-free-webinar-
series-to-empower-sports-clubs-towards-a-greener-future/
https://sportforbusiness.com/new-series-on-how-irish-sports-clubs-can-tackle-waste/

INITIATIVE:
CIRCULAR CUPS FOR COMMUNITY EVENTS

NWMP CE Focus Area

Focus Area 7 - Single Use Plastics

Focus Area 12 - Reuse / Repair Infrastructure

Background & Aims

Currently the transition to reusable cups is financially challenging for
community-based events and festivals, due to limited rental options and
associated high costs.

The “Circular Cups for Community Events” initiative supports the transition
away from single -use cups at small -scale community-based events and
festivals, that are organised on a “not for profit” basis, across the Southern
Region. The initiative aims to prevent waste at source, promote reuse
behaviours, and support local authorities in meeting circular economy
objectives through the provision of a shared, regionally coordinated,
reusable cup service delivered by IRD Duhallow CLG.

Description of work 2025

Establishment of the Reusable Cup Service

In March 2025, following an expression of interest request, the RMWPO

- Southern Region identified IRD Duhallow as a suitable partner. The
requirement was for the provision of a not-for-profit service to store, wash
and provide clean reusable cups at an affordable cost, for community
events. Terms of Reference (ToR) were subsequently prepared and signed
between RWMPO-SR & IRD Duhallow to clearly detail the roles and
responsibilities of both parties.

see you
aT THe
NexT one!
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INITIATIVE:
CIRCULAR CUPS FOR COMMUNITY EVENTS

Description of work 2025

Commitments and Funding

The RWMPO-SR committed to funding the initial capital requirements for the
project, including the purchase and installation of washing and drying units,
associated fit-out costs, an initial supply of reusable cups and crates, the
creation of an online booking system, branding toolkit, awareness assets, and a
dedicated landing page on the www.mywaste.ie website.

IRD Duhallow agreed to accommodate and operate the scheme on an ongoing
basis, charging community event organisers accordingly.

With €70,000 in ADI funding in 2025, the RWMPO-SR fulfilled its commitments,
and IRD Duhallow provided suitable accommodation space for the project.

Collaboration with Local Authorities

Throughout the project's establishment, RWMPO-SR worked closely with
EAOs in each LA within the SR. The EAOs supported the initiation of the project
through the purchasing of reusable cups, from their EPA CE grant allocation.
Terms of Reference were also established between IRD Duhallow and LAs

in the SR.

Pilot Events and Launch

Before launching the service, pilot events were held in Cork, Kerry, Limerick and
Waterford to test and refine the reusable cup service. The “Circular Cups for
Community Events” project was officially launched by Minister Alan Dillon, at IRD
Duhallow, on the 20th November 2025.

Service Availability
Since January 2026, organisers of not-for-profit community events, in the SR, can
avail of reusable pint, half pint and hot beverage cups - with or without lids - at

a reasonable cost, via an on-line booking system https.//reusablecups.tenvito.
com/menus/reusable-cups



https://reusablecups.tenvito.com/menus/reusable-cups
https://reusablecups.tenvito.com/menus/reusable-cups
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INITIATIVE:
CIRCULAR CUPS FOR COMMUNITY EVENTS
KPIs Achieved

dEERE
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- Established an affordable reusable cup service for community events
in the SR, “Circular Cups for Community Events’

- Launch by Minister Alan Dillon, in IRD Duhallow, on the 20th
November 2025,

/_.

/

- Dedicated webpage https.//mywaste.ie/sustainability/circular-living/
circular-cups-for-community-events-in-the-southern-region/

- Dedicated on-line booking platform for ordering the cups
https:.//reusablecups.tenvito.com/menus/reusable-cups

- Helping deliver one of the key actions of the NWMP for a CE - 20kg
reuse per person annually.

/

3 et pe=er

The successful implementation of this project could become a shared
service model that other community enterprises across the CUR and
EMR waste regions can replicate, benefiting local authorities and
supporting delivery of key actions under the NWMP.


https://mywaste.ie/sustainability/circular-living/circular-cups-for-community-events-in-the-southern-region/
https://mywaste.ie/sustainability/circular-living/circular-cups-for-community-events-in-the-southern-region/
https://reusablecups.tenvito.com/menus/reusable-cups

INITIATIVE:
MYWASTE - VOLUNTARY ON-PACK LABELS

NWMP CE Focus Area

Focus Area 6 - Packaging Waste

Background & Aims

My\Waste manages a voluntary on-pack label scheme to help direct
packaging waste and improve segregation and recycling rates.

Description of work 2025

- Provide guidance to packaging companies & brands wishing to use the
voluntary labels;

- Liaise with companies and brands to approve artwork & correct use of
the voluntary labels;

+ Participate in EU working groups on a harmonised scheme for
on-pack labelling

+ Promote the labels with Irish producers and retailers

+ Provide guidance & support to LA's to promote the My\Waste
voluntary labels

Examples of new brands in 2025 include Keelings,
John West and Coughlans Artisan Bakers.

waste
A

+ 120 approved new labels / products in 2025
- Contributed to EU working groups

FOR PRODUCTS Check MyWaste.ie ‘
PLACED ON |

THE |R|SH < Not Yet Recycled
MARKET % '




INITIATIVE:
MYWASTE WEBSITE

NWMP CE Focus Area

Focus Areas 1to 12

Background & Aims

- Mywasteie is a Government of Ireland website managed and run by the RWMPO. Its
purpose is to provide information and resources to both the public and businesses
about waste prevention, waste management and circularity.

- Mywasteie was first launched in 2017 and redesigned in 2024, when it was relaunched
with improved, layout and user experience along with a refreshed look.

+ The goalis to encourage support people's efforts to be more sustainable.

+ The aims are to host more helpful information on the site, to grow site visits and users as

well as to increase usage of the assets.

Description of Work

- To provide a central hub of information around waste management, waste
prevention and circular economy for the Irish citizen and business.

- To encourage participation of citizens and businesses in the circular economy.

- Adding and editing material on the site as required, including imagery and
information alike.

- Answering queries submitted by public through the site and social

media channels

- Active Users increased 6.8% to 284k in 2025 (Up from 267k in 2024
and 209k and 2023)

- Views increased 17.5% to 915k in 2025 (Up from 781k in 2024 and 494k in 2023)

- Layouts improved, A-Z items edited and added to, new sections added to the
site e.g. Modos, My Club,

+ New assets and resources added to the site e.g.
Think Before You Skip It, Take A Minute Before You Bin It game.




INITIATIVE:
NATIONAL FOOD WASTE RECYCLING WEEK

NWMP CE Focus Area

Focus Areas 5 - Food Waste
Background & Aims

PA5.2 Co-ordinate the annual National Food Waste Recycling Week in partnership
with key stakeholders and the local authorities. This is the third year of National
Food Waste Recycling Week. The aim of the week is to improve citizen knowledge
about food waste separation, Ireland'’s bio-economy and how food waste
recycling contributes positively to climate action.

Description of work 2025

- Updated assets for use by all stakeholders

+ Press releases local, regional & national

- Advertising: social, digital & (local) radio

- Interviews with local radio

- Local activations, demonstrations and actions delivered by the local authorities

- Local & regional media coverage
- Engagement by 31 local authorities

+ Reach was 2.163 million across print, online and broadcast.
Media Coverage

- 28 online pieces of coverage

+ 5radio interviews

+ 45 traditional media pieces, including 5 radio interviews
+ 45+ pieces on social media




INITIATIVE:
PAINT REUSE & PAINT REUSE NETWORK

NWMP CE Focus Area

Focus Area 12 - Reuse/Repair Infrastructure
NWMP CE Focus Area

The RWMPOs fund the national paint reuse network with the intention
to have at least one paint reuse facility in each LA functional area.
Throughout 2025, the regions played a bigger role in communicating
the objectives of the paint reuse network to LA's interested in joining.
Work concentrated on ensuring existing schemes were operating
optimally and work on bringing schemes to Counties Clare, Carlow and
Kildare commenced. The paint reuse network also participated in three
special household hazardous waste collection days to ensure a portion
of suitable paint discarded at the special collection days was directed to
members of the paint reuse network rather than disposal.

NWMP CE Focus Area

* Q9 reuse organisations servicing 25 CA sites
+ 29,000 kg paint saved from hazardous waste disposal

- 3 New sites operational in 2025
Events

Attendance at Cork City, Longford and Waterford and Hazardous
Waste Collection Days




INITIATIVE!
RELOVE COMPETITION

NWMP CE Focus Area

Focus Area 9 - Textiles
Focus Area 12 - Reuse/Repair Infrastructure

NWMP CE Focus Area

+ The environmental and societal impacts of the fashion industry,

particularly of fast fashion, and the need for change in consumption
habits provided the impetus for the development of the Relove Fashion
Competition, a sustainable fashion initiative open to all youth groups,
Youthreach and secondary school aged students

-+ The initiative was designed and developed by the Rediscovery Centre
(RDC), with support from the Government of Ireland, the RMWPOs, and
the Local Authorities.

+ The competition aims to foster awareness of the issues involved in the
production of textiles and clothing, as well as the exploration of creative
reuse options such as upcycling, repairs, alterations and mending.

Description of work undertaken in 2025

+ The 2024/2025 academic year saw the Relove competition extended
to all local authority areas, as previously just local authorities in the
Eastern-Midlands Region had taken part.

+ The 2025/2026 academic year saw an upsurge of expressions of
interest in the ReLove competition from right across the country.

- Social Media collaborations were established with young sustainable
designers such as Aisling Duffy and Miriam Keegan.

- A new TikTok account was launched amid the initiative's growing



INITIATIVE!
RELOVE COMPETITION

Description of work undertaken in 2025

+ In 2025 the Spirit of Relove Ambassador Programme was launched
to give young designers who have displayed exceptional talent and
skill during the competition the opportunity to work with professional
designers and tailors to hone their skills.

- A partnership between Relove Fashion and Charity Retail Ireland was
forged for the 2024/2025 competition, to help students to source post-
consumer textiles.

KPIs achieved

26 City and County Councils participated in the Relove in the 2024/25
academic year, rising to 29 in the 2025/2026 academic year

- In 2025/2025, Relove Fashion received 663 registrations of interest
from students and teachers from across the country, a growth of 230%.

- In 2025, RelLL.ove had a social media reach of 1.2 Million

+ During the 2024/2025 academic year, the ReLove website had 11.2K
visitors, up 138% from the previous year.

- Atotal of 154 people attended the 2025 Grand Final in the
Rediscovery Centre

The Relove Fashion Competition Grand Final was held in April 2025, with
Arran Murphy of the Rediscovery Centre, influencer Lorraine Keane ,
influencer Laura De Barra and Dr. Joanne Rourke (RWMPO) as judges.

28
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INITIATIVE:
SINGLE USE PLASTICS (SUP) AWARENESS

NWMP CE Focus Area

Focus Area 1 - Municipal Commercial Waste
Focus Area 2 - Municipal Household Waste
Focus Area 7 - Single Use Plastics

Focus Area 11 - Regulatory
Focus Area 12 - Reuse / Repair

Background & Aims

Background:

In 2023 a survey was commissioned which showed that awareness and attitudes,
around SUP, of consumers and businesses were below desired standards and this
shaped an awareness campaign which ran in 2024.

In 2025 a second survey of consumers and businesses was undertaken which
showed that while awareness and attitudes had improved, banned SUP were still
available on the Irish Market.

A second campaign, initially focussed on retailers, will run in Q2 of 2026.
Aims:

+ To ascertain citizen and commercial knowledge of Single Use Plastics (SUPs) and
the regulations around them.

- To raise awareness of what SUPs are and the regulations around them.
- To discourage use of SUPs on the consumer side and discourage purchase and
supply of them on the commercial side.

Description of Work

+ Research and analysis.
+ Shape and strategise a communications campaign for 2026.
- Design new assets (some existing to be reused)

+ Engage PR for campaign launch and messaging.

- Buy media space ahead of the campaign.

RETAILER TOOLKIT

BWODe
D Y S




INITIATIVE:
‘TAKE A MINUTE BEFORE YOU BIN IT' CAMPAIGN

NWMP CE Focus Area

Focus Area 1 - Municipal Commercial Waste
Focus Area 2 - Municipal Household Waste

Take a minute
before you bin it!

Plinin rior s pag fosidl e
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Background & Aims

+ This campaign was developed as a response to the EPA Waste - J
Characterisation Study, which found that about two thirds of the material
in General Waste bins in both domestic and work place settings could
have been recycled.

- The aim of the campaign was to educate and encourage the correct
segregation of waste with particular focus on diverting food waste and
mixed dry recyclable material from general waste bins into food waste
bins and recycling bins.

- The campaign had two audiences, business and citizens and the
messaging stressed the need to prevent unsuitable materials from
entering the general waste bin.

Description of work during 2025

- This was an evidence-based campaign using surveys and
behavioural science work to form and test the messaging in order
to maximise impact.

- In 2025, the campaign ran in two bursts in May and Sept/Octon TV,
radio, social media, digital media and out-of-home spaces.

- Assets were updated to include items that confuse citizens

- A case study of the online game was produced to enhance engagement

- The campaign formed the basis of a live demonstration of waste
segregation at the Bord Bia Bloom festival in the Repak garden,
featuring Brand Ambassador Donal Skeehan




INITIATIVE:
‘TAKE A MINUTE BEFORE YOU BIN IT' CAMPAIGN

KPIs achieved

Radio Advert reached 784,581 impressions on digital radio
520 VTRs delivered on TV

20 million impressions on digital media

The campaign'’s overall viewability rate on digital channels exceeded
87.72%, surpassing the market benchmark of 70%.

On social media there were over 27 million impressions compared to
the 25.2m planned.

The campaign game has had 1,758 unique players in total

Those playing the game have played 6,540 levels in total over the
course of the campaign

Total live audience for waste segregation demonstration over five
days 300+

The Take a Minute Before You Bin It Campaign was shortlisted for four
awards during 2025 and won two of these, a PRCA Spotlight Award for
Excellence in Communication and a Repak Resource Award.




INITIATIVE:
TEXTILES

NWMP CE Focus Area

Focus Area 9 - Textiles

Background & Aims

Develop and deliver projects to improve behaviour around the sustainable
consumption, circularity and collection of textiles. The Post Consumer
Textiles campaign was postponed to early 2026 by Department request in
order to support the rollout of the Textiles Roadmap.

Description of work during 2025

e Rialvas na hEireann
Government of Ireland

- Participate in the Textiles Advisory Group \'}. :

+ Support local authorities in the separate collection of textiles :

-+ Gather data on separate collection, sorting & collection of post-
consumer textiles, the textile bring bank network

- Update MyWaste website with textile waste information

-+ Support “Reverse the Trend” campaign

Projects delivered / Projects supported:

The primary focus of work in 2025 was to support the LG sector in
the continuing service provision for the collection of post-consumer
textiles. This included advice, data gathering and the administration of a
subvention fund = €1m to the LG sector.

PCT campaign to run in 2026

- Contributed to the Textiles Advisory Group



INITIATIVE:
WASTE ELECTRICAL AND ELECTRONIC EQUIPMENT
(WEEE) RECYCLING CAMPAIGN

NWMP CE Focus Area

Focus Area 2 - Municipal Household Waste
Focus Area 3 - Compliance Schemes

Background & Aims

The development of the WEEE Awareness Campaign was a collaboration between
the two compliance schemes [WEEE Ireland + ERP Ireland] and led by the RWMPOs in
conjunction with DECC to create an effective, clear campaign on the recycling of WEEE.

The aim of the campaign was to increase the recycling rate of household WEEE to
push the dial from the existing rate of 60% to a target of 65%,which is the EU target for
recycling WEEE

Description of work in 2025

The campaign was an evidence-based campaign using market survey data, behavioural
science and focus group message-testing to ensure maximum impact.

Campaign deliverables included the creation of a suite of assets for radio, print, social
and digital. The campaigh commenced in Jan 2024 and ran until June 2025 with 4 bursts
of advertising plus constant Always On advertising.

KPIs achieved

- The last burst of the campaign, in January 2025, had 354k impressions on digital radio
giving a total of 1,564,080 digital radio impressions across the full campaign for 2024
and 2025

- Digital advertising in 2024 and 2025 resulted in a total of 25 million impressions
exceeding the expected 11.25 million impressions

+ The entire campaign generated 70m impressions on social media

- The campaign generated a total of 52 Pieces of Media Coverage

Athehirsdal do
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Recycle your
electrical waste,

for free! NG
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